Pe3omeTa Ha aHTVIMIICKY €3UK HA My0JUKALIMUTE
cJie/l 3aALIUTATA HA JOKTOPCKATA JUCePTALMS

Ha 0-p Padocmuna Jlumumposa

IToxka3zarteun:
XaObUIUTALMOHEH TPY/ - MOHOTpadus

3arnaBue:
Crisis management in tourism in the conditions of Covid-19, Publishing house ,,Sv. Grigoriy
Bogoslov*, 2022, ISBN 978-619-7622-47-8.

Pesrome:

The monograph examines the impact, consequences and lessons learned from the emergence of
the international health crisis Covid-19 on tourism. The pandemic declared as a result of the novel
coronavirus has caused one of the world's deepest crises and possibly the biggest challenge the
tourism industry has ever faced. The deteriorating health situation is unprecedented in its global
scope and impact. The travel business is among the hardest hit, with a huge drop in international
demand reported as a result of global travel restrictions. The emergence of such international crises
usually creates complex and unpredictable conditions that make it more difficult to make decisions
about ways out of them. The negative impact of this unprecedented health crisis on tourism is a
topic of extreme importance and relevance, as the industry has suffered negatively as a result of
the imposed lockdowns, travel bans, safety warnings and social distancing measures. Undoubtedly,
planning, measures and policies in such situations can be of significant help in the recovery of
tourism organizations. This includes useful emergency management practices as well as strategies
designed to mitigate negative economic impacts. Based on the empirical research, an author's
model for crisis management is proposed, which can be applied in the activities of tourist
organizations.

IMoka3arean:
[TybnuxyBana MmoHOrpadus, KOATO HE € MPE/ICTABEHA KATO OCHOBEH XaOMJIUTAIIMOHEH TPYI.

3arnaBue:
Management of innovations in the tourism industry in the perspective of the XXI century,
Publishing house ,,Sv. Grigoriy Bogoslov*, 2022, ISBN 978-619-7622-41-6.

Abstract:

The monograph aims to correctly identify the transformations and trends in the tourism industry
in order to clarify effective practices for managing innovations in tourism. They are examined
through the prism of the main political, economic, socio-cultural, technological and environmental
changes, which are a prerequisite for the development of innovations and improvements in the



industry. As a result of these changes, an impetus is given to current trends, which are reflected in
the emergence of new needs, the behavior of tourists and their preferences regarding the choice of
tourist destinations. New trends, improved technologies and the sharing economy are causing
fundamental changes in the industry. The focus of the monograph is placed on the study of the
intensity of changes in the sector. In the monograph, the areas of innovation in tourism were
studied, and on this basis, a model was developed for the management of innovation in tourism
organizations.

Iloka3area:
[lybnukyBana kHura Ha Oa3aTa Ha 3allUTEH JUCEPTAIMOHEH TPYyJ 3a MPUCHXKIAHE Ha
oOpa3oBareniHa ¥ Hay4Ha CTETIEH ,,JOKTOP

3arnaBue:
Changes in tourism supply in terms of globalization, Publishing house ,,Sv. Grigoriy Bogoslov*,
2022, ISBN 978-619-7622-27-0.

Pe3ome:

Kuwurara pasriexzaa TypuCTHYECKOTO IMpeajiaraHe KaTo KaTajau3aTop Ha JMHAMHYEH CBETOBEH
pacTex, a CeKTOPhT € MPEUyINeH Npe3 Mpu3Marta Ha €IHa OT ,,MHAYCTPHHTE Ha OBICHICTO".
VYBenuuaBamiata ce riobOanu3aius W TosiBaTa Ha HOBH aTPAKTUBHU JSCTHHAIIMU Ch3/1aBaT
MIPOMEHSIII] C€ XapaKTep Ha TYPUCTUUYECKOTO Mpeiarane. ChliecTByBa 00EKTHUBHA HEOOXOAMMOCT
OT JONBJIHUTEIHH EMIUPUYHH IPOYYBAHUS 33 OTKPOSBaHE BB3ACHCTBHETO HA TJIO0ATHHUTE
MPOLECH BbPXY MPOMEHUTE B TYPUCTHYECKOTO Mpeayiarane. HanmpaBeHusT aHaiu3 B KHUTraTa Ha
TYpPUCTUYECKOTO MpejuiaraHe B AecTuHanusi beiarapus u nectunanus ['bpius mo3BoisiBa Ja ce
OTKpOSIT CUJIHUTE U cl1a0uTe CTpaHU Ha UHAYCTpUsTa. Pesyararure oT NpoBeAEHOTO EMIIMPUIHO
W3CcNe/IBaHe CIyXKaT 3a pa3padoTBaHe Ha JOOpU MPAKTUKUA OT MPHIOKEHHETO Ha Pa3INuHU
KOHIICIIITUH, TypI/ICTI/ILIeCKI/I HpOI[YKTI/I )51 pe?)y.]'ITaTI/ITe OT TiX.

IToka3areua:
Cratum u noknaau, nyOnMKyBaHM B HepedepHpaHU CHHCAHUS C HAy4YHO pELEH3UpaHe WIIU
MyOJIMKyBaHHU B peAaKTHUPAHU KOJIEKTHBHH TOMOBE.

3arnasue: 5 )
Role ofvsharing economy in tourism business in the perspective of XXI century, KOSICKA
BEZPECNOSTNA REVUE, Vol. 12, No. 1 (2022), p. 13-19, ISSN 1338-6956.

Abstract:

Tourist services are traditionally provided by businesses such as hotels, taxis or tour operators.
This type of sharing is called the “sharing economy”. It is not limited to tourism and can be found
in many areas of social and economic activity, although tourism is one of the most affected sectors.
The shared economy is one of the modern trends that are causing significant transformations in



the industry. The timely adoption and implementation of these amendments is vital for the
successful management of tourism organizations.

Ilokazareua:
Cratum w nokiagu, NyOJUKYBaHM B HepedepUpaHH CIHCAaHUS C HAy4YHO PEIEH3UpaHE WU
nyOJIMKYBaHH B PeITaKTUPAHU KOJICKTHBHA TOMOBE.

3ariaBue:
Role of entrepreneurship in sustainable tourism management, VUZF, mag. ,,Money and culture®,
2/2021, pp. 42-50, ISSN 2683-0965.

Abstract:

The publication aims to establish the relationship between entrepreneurship and the field of
sustainable tourism. Focus is placed on the factors that influence the approach of entrepreneurs in
the management of sustainable tourism. A special place is devoted to the potential contribution of
entrepreneurship to the sustainability of the industry. Entrepreneurship is considered as a catalyst
for balanced regional development, creating employment opportunities and improving the existing
standard of living.

IToka3area:
Cratum u noknaau, nyOnMKyBaHM B HepedepUpaHU CHHCAHUS C HAyYHO pELEH3UpaHe WU
MyOJIMKyBaHU B peAaKTUPAHU KOJIEKTHBHH TOMOBE.

3arnaBue:
Management of smart tourist destinations, VUZF, mag. ,,Money and culture*, 3/2021, pp. 25-33,
ISSN 2683-0965.

Abstract:

Digital technologies have established themselves as an undisputed priority for the tourism
business. Innovation in the sector has led to exponential advances and fundamental transformation
of many destinations. An increasing number of tourism regions are investing in smart tourism as
it increases the competitiveness of destinations and improves travel accessibility. The publication
aims to identify the key characteristics of such type of regions. Based on them, innovative methods
for managing smart tourist destinations can be proposed.




IToxa3zartea:
Cratuu u nokiagy, mMyONMKyBaHM B HepedepHpaHH CIUCAaHHUA C HAYYHO PEICH3MpAHE WU
MyOJIMKYBaHU B PEIaKTUPAHHU KOJICKTUBHU TOMOBE.

3arnaBue:
Sustainable innovation management in tourism sub-sectors, mag. ,,Management in business and
the public sector®, 1/2022, pp. 17-25, ISSN: 2815-391X.

Abstract:

The research paper focuses on innovation management in various key tourism sub-sectors. The
opportunities and challenges facing the management of innovations in accommodation, tour
operator and travel agency activities and in final tourist destinations are examined. The highly
competitive environment in which tourism develops is the main driver for the search of new ways
and approaches regarding effective improvement of tourism supply. One of the main trends in this
field is the development and implementation of various innovations, which can serve as a powerful
impetus for the development of tourism. It is essential to examine in detail the main types of
innovation in key tourism sub-sectors, as well as good practices for their effective management

IToka3area:
Cratuu u noxmagy, mMyONMKyBaHM B HepedepHpaHH CHHCAHUS C HAydyHO pPELEH3UpaHEe WU
MyOJIMKyBaHHU B peAaKTHUPAHU KOJIEKTHBHH TOMOBE.

3araaBmue:

The European green deal perspectives and innovations for sustainable tourism, Collection of
Papers ,,The Green Deal and the Future of Investment and Banking“, Publishing house ,,Sv.
Grigoriy Bogoslov®, 2022, pp. 41-49, ISBN 978-619-7622-35-5.

Abstract:

The Covid-19 pandemic has exposed global tourism to an unprecedented crisis, unknown in the
sector’s history. It laid the groundwork for a dialogue regarding the need for sustainability, based
on which destinations should reform their tourism goals and strategies. Tourism could be an
important part of the European Green Deal and innovative solutions can help restart the sector in
amore sustainable way. There is an essential need for Member States to strategize a single message
on the importance of sustainability in tourism for the future of the old continent.



